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Background

In March of 1999, the United States Department of Transportation (USDOT) petitioned the Federal Communications Commission (FCC) to designate 511 as an exclusive national traveler information access phone number. The petition was in response to a body of transportation agencies, transit operators, metropolitan planning organizations and local agencies seeking this designation.  The FCC 511 designation occurred in July of 2000.  In 2005, the FCC will review the progress in implementing 511 traveler information systems.  

The American Association of State Highway and Transportation Officials (AASHTO), in cooperation with USDOT, the American Public Transportation Association (APTA), and the Intelligent Transportation Society of America (ITS America), is leading a public-private effort to deploy 511 systems nationwide.  The 511 Deployment Coalition, comprised of representatives of more than 30 different public agencies, industry groups, industry associations, and private companies from around the country, joined forces to help facilitate this national effort.  Their goal is to secure the timely, nationwide establishment of the 511 travel information service that is sustainable and which provides value to users. 

Part of this effort was the creation of a national 511 logo that would be made available to state and local agencies desiring to use the national 511 identity to support travel information services in their jurisdictions.

Description

· The telephone is a universal, easily recognized symbol that sends the message that 511 is a telephone-based service.

· The blue double lines and dotted lines evoke transportation and transit.
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Guidelines

The logo is designed to be used in conjunction with local, state and regional logos to exhibit participation in a national 511 effort or modified with local text blocks as a logo for new 511 systems. 

· The logo is not to be stretched or skewed.

· The one-color version of the logo is appropriate for most uses. The preferred colors are PMS #293 blue or black. 

· The logo does not replace existing local, state or regional logos. However, for new 511 markets the logo can be used with localized text to capitalize on the national brand. The logo is to be used only on pieces of an official nature. If the use is deemed appropriate, the logo can be obtained from the 511 Coalition sponsoring agencies.

· The logo is meant to be used as designed. If it needs to appear on a dark field (e.g. black) a white version of the logo is available. 

· The logo is in the process of being trademark-protected.  Local 511 deployers are encouraged to use the logo and should notify AASHTO as indicated on page 8.

· White space must be present around the logo when using with other graphics or logos.  Other graphics or logos must not touch the logo itself.  White space can vary from usage to usage but must be proportional to the top, bottom and sides of the logo graphic and text.  (see Logo Examples--Right and Wrong Uses)

· Watermarks or other graphics should never run behind the logo.  (see Logo Examples--Right and Wrong Uses)

· When using the logo on a light, non-white background, all white space in logo must be transparent to background color.  When using on dark backgrounds, use a proportional amount of white space around the logo (see Logo Examples--Right and Wrong Uses) or the reversed out (white) version of the logo. 

· Displacement of taglines.  Taglines should always run on the bottom of the logo.   (see Logo Examples--Right and Wrong Uses)
Logo Examples--Right and Wrong Uses:

    
Wrong
Right
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FAQ's  
Who has ownership of the 511 logo?

The American Association of State Highway and Transportation Officials (AASHTO) has ownership of the 511 logo and is in the process of trademarking it.  AASHTO encourages local 511 deployers to use the logo in their 511 marketing campaigns.  Any proposed use of the 511 logo that deviates from the guidelines listed in the logo’s style guide must be approved by AASHTO.  Parties interested in using the logo should contact AASHTO as indicated on page 6.
At what size must I reproduce the 511 logo?
The logo can be used at any size, consistent with the desire to support local programs. The logo should not be stretched or skewed through computer manipulation.

Can the 511 artwork appear without any text?
The logo was designed to be used as a stand-alone logo or with supporting text blocks below the logo (see examples).


How should the logo be used?
The logo should be used to supplement local, state or regional logos to represent participation in a national effort.
Can I modify the logo adding different text?
The text block accompanying the logo can be customized to suit local conditions.  However, the text block should clearly communicate a travel information message.  When a state or local agency contacts AASHTO about using the logo, ideas for customization can be discussed.

Listed below are acceptable 511 taglines:

· (State, City or Region) Travel Info

· Travel Info

· Traffic and Travel Info

· Traffic and Transit Info

· Traffic, Transit and Ferry Info
Customized text blocks to localize usage of the 511 logo are included in these guidelines.

[image: image8.jpg]& _
SSOCIATES

DAVID FIERRO
A



Example:

What text block will the 511 Deployment Coalition Use?

Depending upon the particular application, the Coalition will use either the logo without a text block or with a text block that reads “Travel Info.”

Can the 511 logo be screened?
No. The logo cannot be screened. Type is never to be printed over the 511 logo. The logo should always appear in its entirety.

Can the 511 logo be used on outdoor signage?
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Yes. The 511 Coalition encourages the use of the logo on highway signage using a white logo on a blue field, consistent with MUTCD highway signage guidelines.

What are the 511 logo colors? 
Color: PMS #293 blue


Can the 511 logo be printed/displayed in another color?
For consistency, the logo should not be printed or displayed in colors other than blue on white, reverse (white on blue) and black.

What is the font for the 511 logo?
The font used is Franklin Gothic Demi Italic.  All text must be in this font.

Downloadable Logos

(Example of how the logo(s) could be displayed and downloaded from a web page)
Print Resolution Versions
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Black & White





One Color (Blue)
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- BMP








- BMP


- TIF








- TIF


- EPS








- EPS


- AI







- AI


- CDR








- CDR

Web Resolution Versions
Black & White





One Color (Blue)


- GIF








- GIF


- JPEG








- JPEG

Contacts at Lead Organizations of the 511 Deployment Coalition

Regarding use of the 511 logo, please contact AASHTO:

American Association of State Highway and Transportation Officials

444 North Capitol St. NW, Suite 249

Washington, D.C. 20001

(202) 624-3698

James L. Wright

Jim.wright@dot.state.mn.us
www.transportation.org
Contacts at other lead organizations are:

American Public Transportation Association

1666 K Street NW

Washington, D.C. 20006

Louis F. Sanders

(202) 496-4886

lsanders@apta.com
www.apta.com
Intelligent Transportation Society of America

400 Virginia Ave SW, Suite 800

Washington, D.C. 20024-2730

(202) 484-4847

Pete Costello

pcostello@itsa.org
www.itsa.org
U.S. Department of Transportation

400 Seventh Street SW, Room 3416

Washington, D.C. 20590

(202) 366-2128

William S. Jones

William.s.jones@fhwa.dot.gov
www.its.dot.gov
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